


Are you marketing with staging, filters and 
captions?

Our marketing competes with their social, 
business, and personal life!

Let’s elevate your graphics, and 
multi-media marketing plan.



10 Quick Successful Seminars Marketing Tips

1. Plan for success. Quality over quantity. A vast list of unattended 
events is stressful and unproductive for everyone. Survey your 
members. Base your planning on broad membership perspectives 
versus a small committee.

2. Set yourself up for success. Always build your event marketing 
before releasing an event. If the marketing elements and content 
posts are ready, scheduled for release, and planned, the marketing 
and event success will stay within your goals. If you are UP to 
planning, your members will not be UP to attend.

3. The attention economy demands a robust and creative theme and 
plan—you are competing for their attention with the entire life, 
work & family.

4. People don't like to read! Tell your story in multi-media audio & 
video.

5. Build a sequence of "sharable" social media content to engage 
people in your community. Make it fun & easy to share!

6. Create a series of timed, unique email marketing messages to keep 
your members focused on the event.

7. Provide easy, clear instructions for registration and attendance.

8. Make the campaign manageable with your time and resources.

9. Ask speakers to participate in content creation with small micro 
lessons to inspire interest in the topic.

10. Assign a person to take photos and record a video for your post-
event follow-up. Consider building a value-added post-event content 
overview to reinforce the event's value and inspire results. At 
TotallyToni, we produce an event eBook with yellow pages of the 
sponsor's contact information post-event.



8 Step Seminar Marketing Pathway

1. Get sponsors first so they appear on the marketing graphic, then build your Education 

Champion email.

2. Utilize volunteers with resources (e.g. Canva experience)

3. Build an event registration page. Make it informative, attractive and easy!

4. Keep your event in front of your members. Design a series of unique eye-catching e-

signatures. Combine your association logo with the seminar graphic, dates and link to 

registration. Add this to all promotional emails

• Save the Date, registration is OPEN

• Feature Team/Company Tickets

• Education Champions

5. Create a QR that links to registration page. Display on signs and PowerPoint slides as 

opportunities arise to promote your event.

6. Create a series of well-timed email marketing messages to keep your members focused on the 

event:

• Speaker voice-email with a link to the registration page. 

• Link to a YouTube video invitation. 

• Provide EC (Education Champions) with an email invitation.

7. Release a sequence of shareable tips and techniques as “Sneak Peeks” in Social Group to 

engage and attract.

8. Ask your speaker to publish an article on LinkedIn that you can repost to get the attention of 

your c-suite members. Include a link in your marketing.

9. Assign a person in advance to share quotes by the speaker to social during your event. Set up 

a Diary iPhone for attendees to record a video to express their fresh emotions, enthusiasm 

and take-aways from the seminar for your post-event follow-up. Send out a post-event eBook 

to attendees reinforcing the event's value and highlighting sponsor contact information. 



Management teams are overwhelmed. Your Supplier Members need FRESH marketing to break through the noise.

These are also called Confidence Badges & Trust Badges



Introducing 
the AAA
Annual 
Education 
Champion 
BADGE!

PLAN IN DRAFT Atlanta Apartment Association

Introducing The Education Champion:
When you become a champion of education, we will proudly promote your company. 

•Champions may attend and welcome attendees to personally introduce your company 
and services Face-to-Face for up to 10 minutes. ($5,000 - 3 sessions; $3,000 - 1 session.)
•The Champion Annual Gold Star badge. This annual Champion badge may be proudly 
displayed in email signatures, business websites, and printed collateral.
•Annual Champion receive the, pop-up banner for in-classroom  ($5,000 - large logo; 
$3,000 small logo).
•Champions are promoted at all education offerings, except for Apartment Market 
Outlook and the Trade Show Seminar (average of 60 classes per year.)
•Champion Logos are listed on marketing materials, event details page on the website, 
and social media posts ($5,000 - 4 posts; $3,000 - 2 posts.)
•Champions receive a list of attendees to follow-up after each event.
•Champion listing in the Online Buyers Guide.

Management members might refuse your call, delete your email, and walk by 
your booth – but Education Champions are seen, heard and valued. Face-to-Face 
educational events offer the most effective marketing experience with our 
management members. Imagine management members seated, just waiting to 
hear you speak. Educational Champions have both the attention, and respect of 
attendees. This opportunity to speak to them is allows you to be accompanied by 
multi-media power points and video. Along with the Face-to-Face opportunities 
we offer an expansive list of additional marketing opportunities.  

http://www.atl-apt.org/members








Click here to Download

https://totallytoni.com/mmmguide-opt/




Click here for our Contact Form:
Email: Toni@TotallyToni.com
Mobile: 970-371-6203

https://totallytoni.com/contact_toni/
mailto:Toni@TotallyToni.com

